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Indian consumers are in-
creasingly preferring quick-
commerce platforms for
daily essentials but continue
to opt for in-store shopping
for high value purchases. 

This comes as the con-
sumer industry in the coun-
try is experiencing profound
shifts as changing lifestyles,
digital adoption, and rising
disposable incomes reshape
preferences and business
model. But even as the quick
commerce model is becom-
ing popular, the segment
faces challenges of high op-
erational expenses.

A survey report released
by Grant Thornton Bharat
noted that quick commerce
has emerged as the favoured
mode largely for daily essen-
tials, with 85 per cent of re-
spondents choosing it for
food and grocery purchases. 

At the same time, e-com-
merce is the preferred mode

to buy clothing and accessor-
ies and contribute nearly 75
per cent of volume sales. 

But for high-value pur-
chases, however, physical
stores remain the top choice,
with more than 50 per cent
of respondents saying they
continue to opt in-store
shopping for such products. 

PIVOTAL SHIFT

This highlights their quest
for touch and feel experi-
ences and quality assur-
ances, which brick-and-mor-
tar retailers continue to
o�er, it added. Naveen
Malpani, Consumer In-
dustry Leader at Grant
Thornton Bharat, said, “In-
dia’s retail ecosystem is un-
dergoing a pivotal shift as
consumers seek a balance
between the convenience of
digital platforms and the
quality assurance o�ered by
traditional stores. 

“While quick-commerce
has gained popularity for
everyday essentials with
over 30 per cent of con-

sumers opting for it, high-
value purchases still pre-
dominantly occur o�ine.
This trend presents a unique
opportunity for brands to ad-
opt a hybrid model that com-
bines the speed of digital ac-
cess for essentials with
in-store experiences that en-
sure quality for premium
products,” he added.

MANY CHALLENGES

However, traditional stores
face significant challenges of
limited product range and
higher prices, respondents

pointed out. In response, re-
tailers are increasingly ad-
opting hybrid models, mer-
ging the reliability of
physical stores with the con-
venience of digital plat-
forms, it added.

“Further, regulatory ad-
vancements, such as the
Data Protection Act 2023,
are likely to ensure a secure
and transparent environ-
ment for digital transac-
tions, making the hybrid ap-
proach a sustainable
pathway for growth in In-
dia’s evolving retail land-

scape,” the report noted.
Talking about the challenges
for the quick- commerce
model, the report noted that
high operational expenses
related to warehousing and
expedited delivery continue
to strain the business model,
with delivery costs account-
ing for up to 70 per cent of
gross margins on orders av-
eraging ₹300–500. 

“Leveraging AI-driven
data analytics can improve
inventory management and
optimise delivery routes, bal-
ancing both cost and speed.
Partnerships with local re-
tailers can expand hyperlocal
distribution, broadening
product choices while redu-
cing dependency on central
warehouses,” it added. 

As India’s retail landscape
continues to evolve, priorit-
ising omnichannel
strategies, last-mile logistics,
and digital platforms, and
adapting to changing con-
sumer demands, retailers
can drive sustainable
growth. 

‘Q-comm preferred channel to buy
essentials, e-commerce for fashion’ 
IN-STORE OPTION. Consumers, however, continue to prefer going to stores for high-value purchases 

Meenakshi Verma Ambwani
New Delhi 

ROADBLOCKS. High operational expenses on warehousing and
expedited delivery strain the quick commerce model 

Zopper raises $25 million
in Series D round

New Delhi: Zopper, an insurtech
platform, has raised $25 million
in series D funding round,
co-led by Elevation Capital and
Dharana Capital. It also saw the
participation of existing
investor Blume Ventures.
Zopper will use this fresh
funding to ramp up its digital
technology infrastructure by
strengthening its insurance
distribution platform. OUR BUREAU

QUICKLY.

Tata CliQ rebrands itself
as Tata CliQ Fashion

New Delhi: In a move to focus
on its “fashion-forward
approach”, e-commerce
platform Tata CLiQ has
decided to rebrand itself as
Tata CLiQ Fashion. The brand
looks to reposition itself from a
horizontal marketplace to a
specialised vertical platform,
focusing on fashion and
lifestyle. OUR BUREAU

India’s automotive compon-
ents industry is expected to
cross $80.1 billion in revenue
in FY25. The industry is
growing at a CAGR of 8 per
cent since FY20.

According to the Rubix In-
dustry Insights - Automotive
components report, electric
vehicle (EV) components
contribution doubled to 6
per cent of the total produc-

tion in FY24. “India’s EV
market saw sales grow over
76 per cent CAGR from FY20
to FY24, with projections to
maintain this momentum.
Between FY20 and FY24, ex-
ports saw a 10 per cent
CAGR, reaching $21.3 bil-
lion, with the US being the
largest market. 

“Simultaneously, a trade
surplus of $300 million in
FY24 underscores India’s
strategic shift in global auto-
motive supply chains,” the
report said.

STRONG 2W GROWTH

Driven by strong growth in
the two-wheeler segment,

the Automotive Component
Manufacturers Association
has forecast a growth rate of

7-10 per cent for the industry
during FY25. “India is rap-
idly becoming a vital player
in the global automotive sup-
ply chain, thanks to robust
growth in vehicle produc-
tion, strong government
support and the unwavering
commitment of component
manufacturers — including a
vibrant network of SMEs —
to quality and innovation. 

“We believe this mo-
mentum will position India
as an indispensable sourcing
hub for global OEMs, espe-

cially as the industry seeks
reliable, diversified alternat-
ives. Therefore, supporting
SMEs in their modernisation
and growth will be crucial to
sustaining India’s competit-
ive edge on the global stage.
By understanding the key
trends, challenges and op-
portunities in this sector,
businesses can make in-
formed decisions and capit-
alise on the potential of this
dynamic industry,” said Mo-
han Ramaswamy, CEO, Ru-
bix Data Sciences. 

Our Bureau
Mumbai

RACING AHEAD. The automotive components industry has
been growing at a CAGR of 8 per cent since FY20

Auto components industry to cross $80.1 billion in revenue in FY25 

State-owned diversified in-
frastructure lender India In-
frastructure Finance Com-
pany Ltd (IIFCL) plans to
raise about $200 million
through external commer-
cial borrowing (ECB) by
January 2025,  its Managing
Director PR Jaishankar said. 

“This will be IIFCL’s first
ECB since its inception in
2007. So far, we have only
raised funds from multilat-
eral institutions. This marks
our debut in private debt
markets in the US or Japan,”
Jaishankar told businessline.

Jaishankar said IIFCL is
also considering green bonds
as part of its ECB strategy. “If
we secure a good premium,
we will tap private debt mar-
kets via green bonds, as they
o�er access to specialised in-
vestors,” he added.

VOLATILE ENVIRONMENT

Explaining the rationale for
going overseas, Jaishankar
noted that international
debt markets are softening,
while India’s domestic debt
environment remains chal-
lenging. 

“Short-term rates are cur-
rently costlier than long-
term rates in India, suggest-
ing ongoing volatility. The
US Treasury is softening, and
the Japanese yen market is
very attractive. We will
choose whichever market of-
fers more cost-e�ective fin-
ancing,” he said.

As of March 2024, IIFCL’s
standalone loan book stood
at ₹51,000 crore, and its con-
solidated book at ₹60,000
crore. By March 2025, these
figures are expected to grow
to ₹69,000-₹70,000 crore
and ₹75,000 crore,
respectively.

IIFCL plans to increase its
exposure to the renewable

energy sector from the cur-
rent 12 per cent of its portfo-
lio to 25 per cent by 2030. 

On the aviation front, the
lender is exploring further
funding for Bengaluru Inter-
national Airport (BIAL) and
new opportunities such as
Nagpur Airport. IIFCL is
now expanding into emer-
ging sectors like electric
vehicles, charging infra-
structure and data centres.

IIFCL is keen to lend to
the space sector and has re-
quested the government to
include space enterprises in
the infrastructure harmon-
ized list. “This is under act-
ive consideration by the De-
partment of Economic
A�airs,” Jaishankar said.

Meanwhile, market
sources indicate that IIFCL
may explore a public listing
through an IPO in the com-
ing months. Jaishankar high-
lighted that about 40-45 per-
cent of IIFCL’s overall
business has been done in
the last four years since the
time he assumed charge at
the helm of IIFCL. 

“Going forward, since the
base has become very big for
us we see our future CAGR to
grow at about 25 percent. I
would not be surprised if we
continue to grow at 60 per-
cent. I would, however, look
at at least 20-25 percent
CAGR in order to grow in a
stable manner in long run. I
expect base e�ect to catch
up,” he said.

IIFCL plans to raise
$200 m via ECB by Jan 
KR Srivats
New Delhi

PR Jaishankar, MD, IIFCL 

Tata Power has signed an
agreement with the Asian
Development Bank for fund-
ing arrangement of $4.25 bil-
lion to finance clean energy
power projects, it said in a
statement.

The agreement with the
multilateral funding institu-
tion details several projects
that are being evaluated for
financing, such as the 966
MW solar wind hybrid pro-
ject, the pumped hydro stor-
age project and other pro-
jects in the pipeline around
energy transition, decarbon-
isation and battery storage,
as well as ongoing financing

for capex towards strength-
ening the distribution net-
works managed by the com-
pany. 

The financing agreement
coincides with the ongoing
Climate Conference at Baku,
Azerbaijan. “Our collabora-
tion with the Asian Develop-
ment Bank is a crucial step as
we explore innovative finan-
cing solutions to drive trans-
formative power sector pro-
jects,” said Praveer Sinha,
CEO & MD of Tata Power. 

“This MoU reinforces our
commitment to advancing
India’s clean and renewable
energy capacity and modern-
ising our power infrastruc-
ture, ensuring sustainable
and inclusive growth. These
initiatives align with India’s

ambitious clean energy goals,
contributing to energy secur-
ity and environmental resili-
ence,” he added.

SUSTAINABLE PROGRESS 

Through collaboration, Tata
Power and ADB will pave the
way for sustainable progress,
enhancing energy access, re-
silience, and the country’s
environmental footprint as
well as promote inclusive-
ness. “…our engagement
with Tata Power reflects a
shared vision for a low-car-
bon, inclusive, and climate-
resilient future, supporting
India’s transition toward sus-
tainable energy solutions,”
said ADB’s Director General
for Private Sector Opera-
tions Suzanne Gaboury. 

Our Bureau
Mumbai

Tata Power signs MoU with ADB for
$4.25 billion clean energy funding 

Hyundai Motor India has
signed a power purchase and
shareholder agreement with
Fourth Partner Energy Ltd
(FPEL) to establish two re-
newable energy plants in
Tamil Nadu.

As part of the partnership,
FPEL will establish a solar
power plant with a 75 MW
capacity and a wind power
unit with a capacity of 42.9
MW in the State under the
Group Captive Model with a
special purpose vehicle
(SPV). HMIL will invest ₹38
crore in the SPV. “Our col-
laboration with FPEL will
help us achieve the RE100
benchmark by 2025,” said
Gopalakrishnan CS, Whole-
time Director & Chief Manu-
facturing Officer, HMIL.

100% RENEWABLE

HMIL will hold 26 per cent
and FPEL will hold 74 per
cent equity in the project.
This long-term agreement
will ensure a 25-year supply
of renewable energy to
HMIL, and the project is also
part of the company’s plans
to transition to 100 per cent
renewable electricity across

its manufacturing opera-
tions by 2025. The company
meets 63 per cent of its en-
ergy requirements using re-
newable sources. “Through
this agreement, we will be
supplying HMIL with over
25 crore units of clean en-
ergy every year, which will
help the company mitigate
CO2 emissions by 2 lakh
tonnes annually,” said Vivek
Subramanian, Executive Dir-
ector at Fourth Partner
Energy.

HMIL has installed a 10
MW rooftop solar plant at its
Chennai manufacturing fa-
cility. Since October 2022,
the company has been pur-
chasing green power from
the IEX to increase its re-
newable energy portfolio.

Fourth Partner Energy,
Hyundai to set up renewable
energy projects in TN 

Our Bureau
Chennai

Gopalakrishnan CS (left),
Chief Manufacturing O�cer,
HMIL, and Karan Chadha,
National Head, Business
Development - FPEL

EV major Ola Electric is un-
dergoing a restructuring ex-
ercise across multiple levels
and roles, according to
sources. The process is ex-
pected to impact around 500
employees as part of e�orts
to reduce redundancy, im-
prove margins and drive
long-term profitability.

While the restructuring
will a�ect employees across
various departments, the ex-
act timeline has not yet been
confirmed. The EV player
had conducted similar re-
structuring exercises in July
2022 and in September 2022. 

In July, the company laid
o� approximately 1,000 em-

ployees and shut down three
business verticals — used
cars, cloud kitchens and gro-
cery delivery. The organisa-
tion attributed the restruc-
turing to its commitment to
focus on the EV segment. In
September 2022, the com-
pany conducted a second
round of lay-o�s.

The shares of Ola Electric
closed at ₹67.24 on
Thursday, down by 2.93 per-
cent on the BSE.

Ola Electric to restructure
500 jobs to boost profitability 

Aishwarya Kumar
Bengaluru
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Indian consumers are in-
creasingly preferring quick-
commerce platforms for
daily essentials but continue
to opt for in-store shopping
for high value purchases. 

This comes as the con-
sumer industry in the coun-
try is experiencing profound
shifts as changing lifestyles,
digital adoption, and rising
disposable incomes reshape
preferences and business
model. But even as the quick
commerce model is becom-
ing popular, the segment
faces challenges of high op-
erational expenses.

A survey report released
by Grant Thornton Bharat
noted that quick commerce
has emerged as the favoured
mode largely for daily essen-
tials, with 85 per cent of re-
spondents choosing it for
food and grocery purchases. 

At the same time, e-com-
merce is the preferred mode

to buy clothing and accessor-
ies and contribute nearly 75
per cent of volume sales. 

But for high-value pur-
chases, however, physical
stores remain the top choice,
with more than 50 per cent
of respondents saying they
continue to opt in-store
shopping for such products. 

PIVOTAL SHIFT

This highlights their quest
for touch and feel experi-
ences and quality assur-
ances, which brick-and-mor-
tar retailers continue to
o�er, it added. Naveen
Malpani, Consumer In-
dustry Leader at Grant
Thornton Bharat, said, “In-
dia’s retail ecosystem is un-
dergoing a pivotal shift as
consumers seek a balance
between the convenience of
digital platforms and the
quality assurance o�ered by
traditional stores. 

“While quick-commerce
has gained popularity for
everyday essentials with
over 30 per cent of con-

sumers opting for it, high-
value purchases still pre-
dominantly occur o�ine.
This trend presents a unique
opportunity for brands to ad-
opt a hybrid model that com-
bines the speed of digital ac-
cess for essentials with
in-store experiences that en-
sure quality for premium
products,” he added.

MANY CHALLENGES

However, traditional stores
face significant challenges of
limited product range and
higher prices, respondents

pointed out. In response, re-
tailers are increasingly ad-
opting hybrid models, mer-
ging the reliability of
physical stores with the con-
venience of digital plat-
forms, it added.

“Further, regulatory ad-
vancements, such as the
Data Protection Act 2023,
are likely to ensure a secure
and transparent environ-
ment for digital transac-
tions, making the hybrid ap-
proach a sustainable
pathway for growth in In-
dia’s evolving retail land-

scape,” the report noted.
Talking about the challenges
for the quick- commerce
model, the report noted that
high operational expenses
related to warehousing and
expedited delivery continue
to strain the business model,
with delivery costs account-
ing for up to 70 per cent of
gross margins on orders av-
eraging ₹300–500. 

“Leveraging AI-driven
data analytics can improve
inventory management and
optimise delivery routes, bal-
ancing both cost and speed.
Partnerships with local re-
tailers can expand hyperlocal
distribution, broadening
product choices while redu-
cing dependency on central
warehouses,” it added. 

As India’s retail landscape
continues to evolve, priorit-
ising omnichannel
strategies, last-mile logistics,
and digital platforms, and
adapting to changing con-
sumer demands, retailers
can drive sustainable
growth. 

‘Q-comm preferred channel to buy
essentials, e-commerce for fashion’ 
IN-STORE OPTION. Consumers, however, continue to prefer going to stores for high-value purchases 

Meenakshi Verma Ambwani
New Delhi 

ROADBLOCKS. High operational expenses on warehousing and
expedited delivery strain the quick commerce model 

Zopper raises $25 million
in Series D round

New Delhi: Zopper, an insurtech
platform, has raised $25 million
in series D funding round,
co-led by Elevation Capital and
Dharana Capital. It also saw the
participation of existing
investor Blume Ventures.
Zopper will use this fresh
funding to ramp up its digital
technology infrastructure by
strengthening its insurance
distribution platform. OUR BUREAU

QUICKLY.

Tata CliQ rebrands itself
as Tata CliQ Fashion

New Delhi: In a move to focus
on its “fashion-forward
approach”, e-commerce
platform Tata CLiQ has
decided to rebrand itself as
Tata CLiQ Fashion. The brand
looks to reposition itself from a
horizontal marketplace to a
specialised vertical platform,
focusing on fashion and
lifestyle. OUR BUREAU

India’s automotive compon-
ents industry is expected to
cross $80.1 billion in revenue
in FY25. The industry is
growing at a CAGR of 8 per
cent since FY20.

According to the Rubix In-
dustry Insights - Automotive
components report, electric
vehicle (EV) components
contribution doubled to 6
per cent of the total produc-

tion in FY24. “India’s EV
market saw sales grow over
76 per cent CAGR from FY20
to FY24, with projections to
maintain this momentum.
Between FY20 and FY24, ex-
ports saw a 10 per cent
CAGR, reaching $21.3 bil-
lion, with the US being the
largest market. 

“Simultaneously, a trade
surplus of $300 million in
FY24 underscores India’s
strategic shift in global auto-
motive supply chains,” the
report said.

STRONG 2W GROWTH

Driven by strong growth in
the two-wheeler segment,

the Automotive Component
Manufacturers Association
has forecast a growth rate of

7-10 per cent for the industry
during FY25. “India is rap-
idly becoming a vital player
in the global automotive sup-
ply chain, thanks to robust
growth in vehicle produc-
tion, strong government
support and the unwavering
commitment of component
manufacturers — including a
vibrant network of SMEs —
to quality and innovation. 

“We believe this mo-
mentum will position India
as an indispensable sourcing
hub for global OEMs, espe-

cially as the industry seeks
reliable, diversified alternat-
ives. Therefore, supporting
SMEs in their modernisation
and growth will be crucial to
sustaining India’s competit-
ive edge on the global stage.
By understanding the key
trends, challenges and op-
portunities in this sector,
businesses can make in-
formed decisions and capit-
alise on the potential of this
dynamic industry,” said Mo-
han Ramaswamy, CEO, Ru-
bix Data Sciences. 

Our Bureau
Mumbai

RACING AHEAD. The automotive components industry has
been growing at a CAGR of 8 per cent since FY20

Auto components industry to cross $80.1 billion in revenue in FY25 

State-owned diversified in-
frastructure lender India In-
frastructure Finance Com-
pany Ltd (IIFCL) plans to
raise about $200 million
through external commer-
cial borrowing (ECB) by
January 2025,  its Managing
Director PR Jaishankar said. 

“This will be IIFCL’s first
ECB since its inception in
2007. So far, we have only
raised funds from multilat-
eral institutions. This marks
our debut in private debt
markets in the US or Japan,”
Jaishankar told businessline.

Jaishankar said IIFCL is
also considering green bonds
as part of its ECB strategy. “If
we secure a good premium,
we will tap private debt mar-
kets via green bonds, as they
o�er access to specialised in-
vestors,” he added.

VOLATILE ENVIRONMENT

Explaining the rationale for
going overseas, Jaishankar
noted that international
debt markets are softening,
while India’s domestic debt
environment remains chal-
lenging. 

“Short-term rates are cur-
rently costlier than long-
term rates in India, suggest-
ing ongoing volatility. The
US Treasury is softening, and
the Japanese yen market is
very attractive. We will
choose whichever market of-
fers more cost-e�ective fin-
ancing,” he said.

As of March 2024, IIFCL’s
standalone loan book stood
at ₹51,000 crore, and its con-
solidated book at ₹60,000
crore. By March 2025, these
figures are expected to grow
to ₹69,000-₹70,000 crore
and ₹75,000 crore,
respectively.

IIFCL plans to increase its
exposure to the renewable

energy sector from the cur-
rent 12 per cent of its portfo-
lio to 25 per cent by 2030. 

On the aviation front, the
lender is exploring further
funding for Bengaluru Inter-
national Airport (BIAL) and
new opportunities such as
Nagpur Airport. IIFCL is
now expanding into emer-
ging sectors like electric
vehicles, charging infra-
structure and data centres.

IIFCL is keen to lend to
the space sector and has re-
quested the government to
include space enterprises in
the infrastructure harmon-
ized list. “This is under act-
ive consideration by the De-
partment of Economic
A�airs,” Jaishankar said.

Meanwhile, market
sources indicate that IIFCL
may explore a public listing
through an IPO in the com-
ing months. Jaishankar high-
lighted that about 40-45 per-
cent of IIFCL’s overall
business has been done in
the last four years since the
time he assumed charge at
the helm of IIFCL. 

“Going forward, since the
base has become very big for
us we see our future CAGR to
grow at about 25 percent. I
would not be surprised if we
continue to grow at 60 per-
cent. I would, however, look
at at least 20-25 percent
CAGR in order to grow in a
stable manner in long run. I
expect base e�ect to catch
up,” he said.

IIFCL plans to raise
$200 m via ECB by Jan 
KR Srivats
New Delhi

PR Jaishankar, MD, IIFCL 

Tata Power has signed an
agreement with the Asian
Development Bank for fund-
ing arrangement of $4.25 bil-
lion to finance clean energy
power projects, it said in a
statement.

The agreement with the
multilateral funding institu-
tion details several projects
that are being evaluated for
financing, such as the 966
MW solar wind hybrid pro-
ject, the pumped hydro stor-
age project and other pro-
jects in the pipeline around
energy transition, decarbon-
isation and battery storage,
as well as ongoing financing

for capex towards strength-
ening the distribution net-
works managed by the com-
pany. 

The financing agreement
coincides with the ongoing
Climate Conference at Baku,
Azerbaijan. “Our collabora-
tion with the Asian Develop-
ment Bank is a crucial step as
we explore innovative finan-
cing solutions to drive trans-
formative power sector pro-
jects,” said Praveer Sinha,
CEO & MD of Tata Power. 

“This MoU reinforces our
commitment to advancing
India’s clean and renewable
energy capacity and modern-
ising our power infrastruc-
ture, ensuring sustainable
and inclusive growth. These
initiatives align with India’s

ambitious clean energy goals,
contributing to energy secur-
ity and environmental resili-
ence,” he added.

SUSTAINABLE PROGRESS 

Through collaboration, Tata
Power and ADB will pave the
way for sustainable progress,
enhancing energy access, re-
silience, and the country’s
environmental footprint as
well as promote inclusive-
ness. “…our engagement
with Tata Power reflects a
shared vision for a low-car-
bon, inclusive, and climate-
resilient future, supporting
India’s transition toward sus-
tainable energy solutions,”
said ADB’s Director General
for Private Sector Opera-
tions Suzanne Gaboury. 

Our Bureau
Mumbai

Tata Power signs MoU with ADB for
$4.25 billion clean energy funding 

Hyundai Motor India has
signed a power purchase and
shareholder agreement with
Fourth Partner Energy Ltd
(FPEL) to establish two re-
newable energy plants in
Tamil Nadu.

As part of the partnership,
FPEL will establish a solar
power plant with a 75 MW
capacity and a wind power
unit with a capacity of 42.9
MW in the State under the
Group Captive Model with a
special purpose vehicle
(SPV). HMIL will invest ₹38
crore in the SPV. “Our col-
laboration with FPEL will
help us achieve the RE100
benchmark by 2025,” said
Gopalakrishnan CS, Whole-
time Director & Chief Manu-
facturing Officer, HMIL.

100% RENEWABLE

HMIL will hold 26 per cent
and FPEL will hold 74 per
cent equity in the project.
This long-term agreement
will ensure a 25-year supply
of renewable energy to
HMIL, and the project is also
part of the company’s plans
to transition to 100 per cent
renewable electricity across

its manufacturing opera-
tions by 2025. The company
meets 63 per cent of its en-
ergy requirements using re-
newable sources. “Through
this agreement, we will be
supplying HMIL with over
25 crore units of clean en-
ergy every year, which will
help the company mitigate
CO2 emissions by 2 lakh
tonnes annually,” said Vivek
Subramanian, Executive Dir-
ector at Fourth Partner
Energy.

HMIL has installed a 10
MW rooftop solar plant at its
Chennai manufacturing fa-
cility. Since October 2022,
the company has been pur-
chasing green power from
the IEX to increase its re-
newable energy portfolio.

Fourth Partner Energy,
Hyundai to set up renewable
energy projects in TN 

Our Bureau
Chennai

Gopalakrishnan CS (left),
Chief Manufacturing O�cer,
HMIL, and Karan Chadha,
National Head, Business
Development - FPEL

EV major Ola Electric is un-
dergoing a restructuring ex-
ercise across multiple levels
and roles, according to
sources. The process is ex-
pected to impact around 500
employees as part of e�orts
to reduce redundancy, im-
prove margins and drive
long-term profitability.

While the restructuring
will a�ect employees across
various departments, the ex-
act timeline has not yet been
confirmed. The EV player
had conducted similar re-
structuring exercises in July
2022 and in September 2022. 

In July, the company laid
o� approximately 1,000 em-

ployees and shut down three
business verticals — used
cars, cloud kitchens and gro-
cery delivery. The organisa-
tion attributed the restruc-
turing to its commitment to
focus on the EV segment. In
September 2022, the com-
pany conducted a second
round of lay-o�s.

The shares of Ola Electric
closed at ₹67.24 on
Thursday, down by 2.93 per-
cent on the BSE.

Ola Electric to restructure
500 jobs to boost profitability 

Aishwarya Kumar
Bengaluru
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Indian consumers are in-
creasingly preferring quick-
commerce platforms for
daily essentials but continue
to opt for in-store shopping
for high value purchases. 

This comes as the con-
sumer industry in the coun-
try is experiencing profound
shifts as changing lifestyles,
digital adoption, and rising
disposable incomes reshape
preferences and business
model. But even as the quick
commerce model is becom-
ing popular, the segment
faces challenges of high op-
erational expenses.

A survey report released
by Grant Thornton Bharat
noted that quick commerce
has emerged as the favoured
mode largely for daily essen-
tials, with 85 per cent of re-
spondents choosing it for
food and grocery purchases. 

At the same time, e-com-
merce is the preferred mode

to buy clothing and accessor-
ies and contribute nearly 75
per cent of volume sales. 

But for high-value pur-
chases, however, physical
stores remain the top choice,
with more than 50 per cent
of respondents saying they
continue to opt in-store
shopping for such products. 

PIVOTAL SHIFT

This highlights their quest
for touch and feel experi-
ences and quality assur-
ances, which brick-and-mor-
tar retailers continue to
o�er, it added. Naveen
Malpani, Consumer In-
dustry Leader at Grant
Thornton Bharat, said, “In-
dia’s retail ecosystem is un-
dergoing a pivotal shift as
consumers seek a balance
between the convenience of
digital platforms and the
quality assurance o�ered by
traditional stores. 

“While quick-commerce
has gained popularity for
everyday essentials with
over 30 per cent of con-

sumers opting for it, high-
value purchases still pre-
dominantly occur o�ine.
This trend presents a unique
opportunity for brands to ad-
opt a hybrid model that com-
bines the speed of digital ac-
cess for essentials with
in-store experiences that en-
sure quality for premium
products,” he added.

MANY CHALLENGES

However, traditional stores
face significant challenges of
limited product range and
higher prices, respondents

pointed out. In response, re-
tailers are increasingly ad-
opting hybrid models, mer-
ging the reliability of
physical stores with the con-
venience of digital plat-
forms, it added.

“Further, regulatory ad-
vancements, such as the
Data Protection Act 2023,
are likely to ensure a secure
and transparent environ-
ment for digital transac-
tions, making the hybrid ap-
proach a sustainable
pathway for growth in In-
dia’s evolving retail land-

scape,” the report noted.
Talking about the challenges
for the quick- commerce
model, the report noted that
high operational expenses
related to warehousing and
expedited delivery continue
to strain the business model,
with delivery costs account-
ing for up to 70 per cent of
gross margins on orders av-
eraging ₹300–500. 

“Leveraging AI-driven
data analytics can improve
inventory management and
optimise delivery routes, bal-
ancing both cost and speed.
Partnerships with local re-
tailers can expand hyperlocal
distribution, broadening
product choices while redu-
cing dependency on central
warehouses,” it added. 

As India’s retail landscape
continues to evolve, priorit-
ising omnichannel
strategies, last-mile logistics,
and digital platforms, and
adapting to changing con-
sumer demands, retailers
can drive sustainable
growth. 

‘Q-comm preferred channel to buy
essentials, e-commerce for fashion’ 
IN-STORE OPTION. Consumers, however, continue to prefer going to stores for high-value purchases 

Meenakshi Verma Ambwani
New Delhi 

ROADBLOCKS. High operational expenses on warehousing and
expedited delivery strain the quick commerce model 

Zopper raises $25 million
in Series D round

New Delhi: Zopper, an insurtech
platform, has raised $25 million
in series D funding round,
co-led by Elevation Capital and
Dharana Capital. It also saw the
participation of existing
investor Blume Ventures.
Zopper will use this fresh
funding to ramp up its digital
technology infrastructure by
strengthening its insurance
distribution platform. OUR BUREAU

QUICKLY.

Tata CliQ rebrands itself
as Tata CliQ Fashion

New Delhi: In a move to focus
on its “fashion-forward
approach”, e-commerce
platform Tata CLiQ has
decided to rebrand itself as
Tata CLiQ Fashion. The brand
looks to reposition itself from a
horizontal marketplace to a
specialised vertical platform,
focusing on fashion and
lifestyle. OUR BUREAU

India’s automotive compon-
ents industry is expected to
cross $80.1 billion in revenue
in FY25. The industry is
growing at a CAGR of 8 per
cent since FY20.

According to the Rubix In-
dustry Insights - Automotive
components report, electric
vehicle (EV) components
contribution doubled to 6
per cent of the total produc-

tion in FY24. “India’s EV
market saw sales grow over
76 per cent CAGR from FY20
to FY24, with projections to
maintain this momentum.
Between FY20 and FY24, ex-
ports saw a 10 per cent
CAGR, reaching $21.3 bil-
lion, with the US being the
largest market. 

“Simultaneously, a trade
surplus of $300 million in
FY24 underscores India’s
strategic shift in global auto-
motive supply chains,” the
report said.

STRONG 2W GROWTH

Driven by strong growth in
the two-wheeler segment,

the Automotive Component
Manufacturers Association
has forecast a growth rate of

7-10 per cent for the industry
during FY25. “India is rap-
idly becoming a vital player
in the global automotive sup-
ply chain, thanks to robust
growth in vehicle produc-
tion, strong government
support and the unwavering
commitment of component
manufacturers — including a
vibrant network of SMEs —
to quality and innovation. 

“We believe this mo-
mentum will position India
as an indispensable sourcing
hub for global OEMs, espe-

cially as the industry seeks
reliable, diversified alternat-
ives. Therefore, supporting
SMEs in their modernisation
and growth will be crucial to
sustaining India’s competit-
ive edge on the global stage.
By understanding the key
trends, challenges and op-
portunities in this sector,
businesses can make in-
formed decisions and capit-
alise on the potential of this
dynamic industry,” said Mo-
han Ramaswamy, CEO, Ru-
bix Data Sciences. 

Our Bureau
Mumbai

RACING AHEAD. The automotive components industry has
been growing at a CAGR of 8 per cent since FY20

Auto components industry to cross $80.1 billion in revenue in FY25 

State-owned diversified in-
frastructure lender India In-
frastructure Finance Com-
pany Ltd (IIFCL) plans to
raise about $200 million
through external commer-
cial borrowing (ECB) by
January 2025,  its Managing
Director PR Jaishankar said. 

“This will be IIFCL’s first
ECB since its inception in
2007. So far, we have only
raised funds from multilat-
eral institutions. This marks
our debut in private debt
markets in the US or Japan,”
Jaishankar told businessline.

Jaishankar said IIFCL is
also considering green bonds
as part of its ECB strategy. “If
we secure a good premium,
we will tap private debt mar-
kets via green bonds, as they
o�er access to specialised in-
vestors,” he added.

VOLATILE ENVIRONMENT

Explaining the rationale for
going overseas, Jaishankar
noted that international
debt markets are softening,
while India’s domestic debt
environment remains chal-
lenging. 

“Short-term rates are cur-
rently costlier than long-
term rates in India, suggest-
ing ongoing volatility. The
US Treasury is softening, and
the Japanese yen market is
very attractive. We will
choose whichever market of-
fers more cost-e�ective fin-
ancing,” he said.

As of March 2024, IIFCL’s
standalone loan book stood
at ₹51,000 crore, and its con-
solidated book at ₹60,000
crore. By March 2025, these
figures are expected to grow
to ₹69,000-₹70,000 crore
and ₹75,000 crore,
respectively.

IIFCL plans to increase its
exposure to the renewable

energy sector from the cur-
rent 12 per cent of its portfo-
lio to 25 per cent by 2030. 

On the aviation front, the
lender is exploring further
funding for Bengaluru Inter-
national Airport (BIAL) and
new opportunities such as
Nagpur Airport. IIFCL is
now expanding into emer-
ging sectors like electric
vehicles, charging infra-
structure and data centres.

IIFCL is keen to lend to
the space sector and has re-
quested the government to
include space enterprises in
the infrastructure harmon-
ized list. “This is under act-
ive consideration by the De-
partment of Economic
A�airs,” Jaishankar said.

Meanwhile, market
sources indicate that IIFCL
may explore a public listing
through an IPO in the com-
ing months. Jaishankar high-
lighted that about 40-45 per-
cent of IIFCL’s overall
business has been done in
the last four years since the
time he assumed charge at
the helm of IIFCL. 

“Going forward, since the
base has become very big for
us we see our future CAGR to
grow at about 25 percent. I
would not be surprised if we
continue to grow at 60 per-
cent. I would, however, look
at at least 20-25 percent
CAGR in order to grow in a
stable manner in long run. I
expect base e�ect to catch
up,” he said.

IIFCL plans to raise
$200 m via ECB by Jan 
KR Srivats
New Delhi

PR Jaishankar, MD, IIFCL 

Tata Power has signed an
agreement with the Asian
Development Bank for fund-
ing arrangement of $4.25 bil-
lion to finance clean energy
power projects, it said in a
statement.

The agreement with the
multilateral funding institu-
tion details several projects
that are being evaluated for
financing, such as the 966
MW solar wind hybrid pro-
ject, the pumped hydro stor-
age project and other pro-
jects in the pipeline around
energy transition, decarbon-
isation and battery storage,
as well as ongoing financing

for capex towards strength-
ening the distribution net-
works managed by the com-
pany. 

The financing agreement
coincides with the ongoing
Climate Conference at Baku,
Azerbaijan. “Our collabora-
tion with the Asian Develop-
ment Bank is a crucial step as
we explore innovative finan-
cing solutions to drive trans-
formative power sector pro-
jects,” said Praveer Sinha,
CEO & MD of Tata Power. 

“This MoU reinforces our
commitment to advancing
India’s clean and renewable
energy capacity and modern-
ising our power infrastruc-
ture, ensuring sustainable
and inclusive growth. These
initiatives align with India’s

ambitious clean energy goals,
contributing to energy secur-
ity and environmental resili-
ence,” he added.

SUSTAINABLE PROGRESS 

Through collaboration, Tata
Power and ADB will pave the
way for sustainable progress,
enhancing energy access, re-
silience, and the country’s
environmental footprint as
well as promote inclusive-
ness. “…our engagement
with Tata Power reflects a
shared vision for a low-car-
bon, inclusive, and climate-
resilient future, supporting
India’s transition toward sus-
tainable energy solutions,”
said ADB’s Director General
for Private Sector Opera-
tions Suzanne Gaboury. 

Our Bureau
Mumbai

Tata Power signs MoU with ADB for
$4.25 billion clean energy funding 

Hyundai Motor India has
signed a power purchase and
shareholder agreement with
Fourth Partner Energy Ltd
(FPEL) to establish two re-
newable energy plants in
Tamil Nadu.

As part of the partnership,
FPEL will establish a solar
power plant with a 75 MW
capacity and a wind power
unit with a capacity of 42.9
MW in the State under the
Group Captive Model with a
special purpose vehicle
(SPV). HMIL will invest ₹38
crore in the SPV. “Our col-
laboration with FPEL will
help us achieve the RE100
benchmark by 2025,” said
Gopalakrishnan CS, Whole-
time Director & Chief Manu-
facturing Officer, HMIL.

100% RENEWABLE

HMIL will hold 26 per cent
and FPEL will hold 74 per
cent equity in the project.
This long-term agreement
will ensure a 25-year supply
of renewable energy to
HMIL, and the project is also
part of the company’s plans
to transition to 100 per cent
renewable electricity across

its manufacturing opera-
tions by 2025. The company
meets 63 per cent of its en-
ergy requirements using re-
newable sources. “Through
this agreement, we will be
supplying HMIL with over
25 crore units of clean en-
ergy every year, which will
help the company mitigate
CO2 emissions by 2 lakh
tonnes annually,” said Vivek
Subramanian, Executive Dir-
ector at Fourth Partner
Energy.

HMIL has installed a 10
MW rooftop solar plant at its
Chennai manufacturing fa-
cility. Since October 2022,
the company has been pur-
chasing green power from
the IEX to increase its re-
newable energy portfolio.

Fourth Partner Energy,
Hyundai to set up renewable
energy projects in TN 

Our Bureau
Chennai

Gopalakrishnan CS (left),
Chief Manufacturing O�cer,
HMIL, and Karan Chadha,
National Head, Business
Development - FPEL

EV major Ola Electric is un-
dergoing a restructuring ex-
ercise across multiple levels
and roles, according to
sources. The process is ex-
pected to impact around 500
employees as part of e�orts
to reduce redundancy, im-
prove margins and drive
long-term profitability.

While the restructuring
will a�ect employees across
various departments, the ex-
act timeline has not yet been
confirmed. The EV player
had conducted similar re-
structuring exercises in July
2022 and in September 2022. 

In July, the company laid
o� approximately 1,000 em-

ployees and shut down three
business verticals — used
cars, cloud kitchens and gro-
cery delivery. The organisa-
tion attributed the restruc-
turing to its commitment to
focus on the EV segment. In
September 2022, the com-
pany conducted a second
round of lay-o�s.

The shares of Ola Electric
closed at ₹67.24 on
Thursday, down by 2.93 per-
cent on the BSE.

Ola Electric to restructure
500 jobs to boost profitability 

Aishwarya Kumar
Bengaluru
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Indian consumers are in-
creasingly preferring quick-
commerce platforms for
daily essentials but continue
to opt for in-store shopping
for high value purchases. 

This comes as the con-
sumer industry in the coun-
try is experiencing profound
shifts as changing lifestyles,
digital adoption, and rising
disposable incomes reshape
preferences and business
model. But even as the quick
commerce model is becom-
ing popular, the segment
faces challenges of high op-
erational expenses.

A survey report released
by Grant Thornton Bharat
noted that quick commerce
has emerged as the favoured
mode largely for daily essen-
tials, with 85 per cent of re-
spondents choosing it for
food and grocery purchases. 

At the same time, e-com-
merce is the preferred mode

to buy clothing and accessor-
ies and contribute nearly 75
per cent of volume sales. 

But for high-value pur-
chases, however, physical
stores remain the top choice,
with more than 50 per cent
of respondents saying they
continue to opt in-store
shopping for such products. 

PIVOTAL SHIFT

This highlights their quest
for touch and feel experi-
ences and quality assur-
ances, which brick-and-mor-
tar retailers continue to
o�er, it added. Naveen
Malpani, Consumer In-
dustry Leader at Grant
Thornton Bharat, said, “In-
dia’s retail ecosystem is un-
dergoing a pivotal shift as
consumers seek a balance
between the convenience of
digital platforms and the
quality assurance o�ered by
traditional stores. 

“While quick-commerce
has gained popularity for
everyday essentials with
over 30 per cent of con-

sumers opting for it, high-
value purchases still pre-
dominantly occur o�ine.
This trend presents a unique
opportunity for brands to ad-
opt a hybrid model that com-
bines the speed of digital ac-
cess for essentials with
in-store experiences that en-
sure quality for premium
products,” he added.

MANY CHALLENGES

However, traditional stores
face significant challenges of
limited product range and
higher prices, respondents

pointed out. In response, re-
tailers are increasingly ad-
opting hybrid models, mer-
ging the reliability of
physical stores with the con-
venience of digital plat-
forms, it added.

“Further, regulatory ad-
vancements, such as the
Data Protection Act 2023,
are likely to ensure a secure
and transparent environ-
ment for digital transac-
tions, making the hybrid ap-
proach a sustainable
pathway for growth in In-
dia’s evolving retail land-

scape,” the report noted.
Talking about the challenges
for the quick- commerce
model, the report noted that
high operational expenses
related to warehousing and
expedited delivery continue
to strain the business model,
with delivery costs account-
ing for up to 70 per cent of
gross margins on orders av-
eraging ₹300–500. 

“Leveraging AI-driven
data analytics can improve
inventory management and
optimise delivery routes, bal-
ancing both cost and speed.
Partnerships with local re-
tailers can expand hyperlocal
distribution, broadening
product choices while redu-
cing dependency on central
warehouses,” it added. 

As India’s retail landscape
continues to evolve, priorit-
ising omnichannel
strategies, last-mile logistics,
and digital platforms, and
adapting to changing con-
sumer demands, retailers
can drive sustainable
growth. 

‘Q-comm preferred channel to buy
essentials, e-commerce for fashion’ 
IN-STORE OPTION. Consumers, however, continue to prefer going to stores for high-value purchases 

Meenakshi Verma Ambwani
New Delhi 

ROADBLOCKS. High operational expenses on warehousing and
expedited delivery strain the quick commerce model 

Zopper raises $25 million
in Series D round

New Delhi: Zopper, an insurtech
platform, has raised $25 million
in series D funding round,
co-led by Elevation Capital and
Dharana Capital. It also saw the
participation of existing
investor Blume Ventures.
Zopper will use this fresh
funding to ramp up its digital
technology infrastructure by
strengthening its insurance
distribution platform. OUR BUREAU

QUICKLY.

Tata CliQ rebrands itself
as Tata CliQ Fashion

New Delhi: In a move to focus
on its “fashion-forward
approach”, e-commerce
platform Tata CLiQ has
decided to rebrand itself as
Tata CLiQ Fashion. The brand
looks to reposition itself from a
horizontal marketplace to a
specialised vertical platform,
focusing on fashion and
lifestyle. OUR BUREAU

India’s automotive compon-
ents industry is expected to
cross $80.1 billion in revenue
in FY25. The industry is
growing at a CAGR of 8 per
cent since FY20.

According to the Rubix In-
dustry Insights - Automotive
components report, electric
vehicle (EV) components
contribution doubled to 6
per cent of the total produc-

tion in FY24. “India’s EV
market saw sales grow over
76 per cent CAGR from FY20
to FY24, with projections to
maintain this momentum.
Between FY20 and FY24, ex-
ports saw a 10 per cent
CAGR, reaching $21.3 bil-
lion, with the US being the
largest market. 

“Simultaneously, a trade
surplus of $300 million in
FY24 underscores India’s
strategic shift in global auto-
motive supply chains,” the
report said.

STRONG 2W GROWTH

Driven by strong growth in
the two-wheeler segment,

the Automotive Component
Manufacturers Association
has forecast a growth rate of

7-10 per cent for the industry
during FY25. “India is rap-
idly becoming a vital player
in the global automotive sup-
ply chain, thanks to robust
growth in vehicle produc-
tion, strong government
support and the unwavering
commitment of component
manufacturers — including a
vibrant network of SMEs —
to quality and innovation. 

“We believe this mo-
mentum will position India
as an indispensable sourcing
hub for global OEMs, espe-

cially as the industry seeks
reliable, diversified alternat-
ives. Therefore, supporting
SMEs in their modernisation
and growth will be crucial to
sustaining India’s competit-
ive edge on the global stage.
By understanding the key
trends, challenges and op-
portunities in this sector,
businesses can make in-
formed decisions and capit-
alise on the potential of this
dynamic industry,” said Mo-
han Ramaswamy, CEO, Ru-
bix Data Sciences. 

Our Bureau
Mumbai

RACING AHEAD. The automotive components industry has
been growing at a CAGR of 8 per cent since FY20

Auto components industry to cross $80.1 billion in revenue in FY25 

State-owned diversified in-
frastructure lender India In-
frastructure Finance Com-
pany Ltd (IIFCL) plans to
raise about $200 million
through external commer-
cial borrowing (ECB) by
January 2025,  its Managing
Director PR Jaishankar said. 

“This will be IIFCL’s first
ECB since its inception in
2007. So far, we have only
raised funds from multilat-
eral institutions. This marks
our debut in private debt
markets in the US or Japan,”
Jaishankar told businessline.

Jaishankar said IIFCL is
also considering green bonds
as part of its ECB strategy. “If
we secure a good premium,
we will tap private debt mar-
kets via green bonds, as they
o�er access to specialised in-
vestors,” he added.

VOLATILE ENVIRONMENT

Explaining the rationale for
going overseas, Jaishankar
noted that international
debt markets are softening,
while India’s domestic debt
environment remains chal-
lenging. 

“Short-term rates are cur-
rently costlier than long-
term rates in India, suggest-
ing ongoing volatility. The
US Treasury is softening, and
the Japanese yen market is
very attractive. We will
choose whichever market of-
fers more cost-e�ective fin-
ancing,” he said.

As of March 2024, IIFCL’s
standalone loan book stood
at ₹51,000 crore, and its con-
solidated book at ₹60,000
crore. By March 2025, these
figures are expected to grow
to ₹69,000-₹70,000 crore
and ₹75,000 crore,
respectively.

IIFCL plans to increase its
exposure to the renewable

energy sector from the cur-
rent 12 per cent of its portfo-
lio to 25 per cent by 2030. 

On the aviation front, the
lender is exploring further
funding for Bengaluru Inter-
national Airport (BIAL) and
new opportunities such as
Nagpur Airport. IIFCL is
now expanding into emer-
ging sectors like electric
vehicles, charging infra-
structure and data centres.

IIFCL is keen to lend to
the space sector and has re-
quested the government to
include space enterprises in
the infrastructure harmon-
ized list. “This is under act-
ive consideration by the De-
partment of Economic
A�airs,” Jaishankar said.

Meanwhile, market
sources indicate that IIFCL
may explore a public listing
through an IPO in the com-
ing months. Jaishankar high-
lighted that about 40-45 per-
cent of IIFCL’s overall
business has been done in
the last four years since the
time he assumed charge at
the helm of IIFCL. 

“Going forward, since the
base has become very big for
us we see our future CAGR to
grow at about 25 percent. I
would not be surprised if we
continue to grow at 60 per-
cent. I would, however, look
at at least 20-25 percent
CAGR in order to grow in a
stable manner in long run. I
expect base e�ect to catch
up,” he said.

IIFCL plans to raise
$200 m via ECB by Jan 
KR Srivats
New Delhi

PR Jaishankar, MD, IIFCL 

Tata Power has signed an
agreement with the Asian
Development Bank for fund-
ing arrangement of $4.25 bil-
lion to finance clean energy
power projects, it said in a
statement.

The agreement with the
multilateral funding institu-
tion details several projects
that are being evaluated for
financing, such as the 966
MW solar wind hybrid pro-
ject, the pumped hydro stor-
age project and other pro-
jects in the pipeline around
energy transition, decarbon-
isation and battery storage,
as well as ongoing financing

for capex towards strength-
ening the distribution net-
works managed by the com-
pany. 

The financing agreement
coincides with the ongoing
Climate Conference at Baku,
Azerbaijan. “Our collabora-
tion with the Asian Develop-
ment Bank is a crucial step as
we explore innovative finan-
cing solutions to drive trans-
formative power sector pro-
jects,” said Praveer Sinha,
CEO & MD of Tata Power. 

“This MoU reinforces our
commitment to advancing
India’s clean and renewable
energy capacity and modern-
ising our power infrastruc-
ture, ensuring sustainable
and inclusive growth. These
initiatives align with India’s

ambitious clean energy goals,
contributing to energy secur-
ity and environmental resili-
ence,” he added.

SUSTAINABLE PROGRESS 

Through collaboration, Tata
Power and ADB will pave the
way for sustainable progress,
enhancing energy access, re-
silience, and the country’s
environmental footprint as
well as promote inclusive-
ness. “…our engagement
with Tata Power reflects a
shared vision for a low-car-
bon, inclusive, and climate-
resilient future, supporting
India’s transition toward sus-
tainable energy solutions,”
said ADB’s Director General
for Private Sector Opera-
tions Suzanne Gaboury. 

Our Bureau
Mumbai

Tata Power signs MoU with ADB for
$4.25 billion clean energy funding 

Hyundai Motor India has
signed a power purchase and
shareholder agreement with
Fourth Partner Energy Ltd
(FPEL) to establish two re-
newable energy plants in
Tamil Nadu.

As part of the partnership,
FPEL will establish a solar
power plant with a 75 MW
capacity and a wind power
unit with a capacity of 42.9
MW in the State under the
Group Captive Model with a
special purpose vehicle
(SPV). HMIL will invest ₹38
crore in the SPV. “Our col-
laboration with FPEL will
help us achieve the RE100
benchmark by 2025,” said
Gopalakrishnan CS, Whole-
time Director & Chief Manu-
facturing Officer, HMIL.

100% RENEWABLE

HMIL will hold 26 per cent
and FPEL will hold 74 per
cent equity in the project.
This long-term agreement
will ensure a 25-year supply
of renewable energy to
HMIL, and the project is also
part of the company’s plans
to transition to 100 per cent
renewable electricity across

its manufacturing opera-
tions by 2025. The company
meets 63 per cent of its en-
ergy requirements using re-
newable sources. “Through
this agreement, we will be
supplying HMIL with over
25 crore units of clean en-
ergy every year, which will
help the company mitigate
CO2 emissions by 2 lakh
tonnes annually,” said Vivek
Subramanian, Executive Dir-
ector at Fourth Partner
Energy.

HMIL has installed a 10
MW rooftop solar plant at its
Chennai manufacturing fa-
cility. Since October 2022,
the company has been pur-
chasing green power from
the IEX to increase its re-
newable energy portfolio.

Fourth Partner Energy,
Hyundai to set up renewable
energy projects in TN 

Our Bureau
Chennai

Gopalakrishnan CS (left),
Chief Manufacturing O�cer,
HMIL, and Karan Chadha,
National Head, Business
Development - FPEL

EV major Ola Electric is un-
dergoing a restructuring ex-
ercise across multiple levels
and roles, according to
sources. The process is ex-
pected to impact around 500
employees as part of e�orts
to reduce redundancy, im-
prove margins and drive
long-term profitability.

While the restructuring
will a�ect employees across
various departments, the ex-
act timeline has not yet been
confirmed. The EV player
had conducted similar re-
structuring exercises in July
2022 and in September 2022. 

In July, the company laid
o� approximately 1,000 em-

ployees and shut down three
business verticals — used
cars, cloud kitchens and gro-
cery delivery. The organisa-
tion attributed the restruc-
turing to its commitment to
focus on the EV segment. In
September 2022, the com-
pany conducted a second
round of lay-o�s.

The shares of Ola Electric
closed at ₹67.24 on
Thursday, down by 2.93 per-
cent on the BSE.

Ola Electric to restructure
500 jobs to boost profitability 

Aishwarya Kumar
Bengaluru
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Indian consumers are in-
creasingly preferring quick-
commerce platforms for
daily essentials but continue
to opt for in-store shopping
for high value purchases. 

This comes as the con-
sumer industry in the coun-
try is experiencing profound
shifts as changing lifestyles,
digital adoption, and rising
disposable incomes reshape
preferences and business
model. But even as the quick
commerce model is becom-
ing popular, the segment
faces challenges of high op-
erational expenses.

A survey report released
by Grant Thornton Bharat
noted that quick commerce
has emerged as the favoured
mode largely for daily essen-
tials, with 85 per cent of re-
spondents choosing it for
food and grocery purchases. 

At the same time, e-com-
merce is the preferred mode

to buy clothing and accessor-
ies and contribute nearly 75
per cent of volume sales. 

But for high-value pur-
chases, however, physical
stores remain the top choice,
with more than 50 per cent
of respondents saying they
continue to opt in-store
shopping for such products. 

PIVOTAL SHIFT

This highlights their quest
for touch and feel experi-
ences and quality assur-
ances, which brick-and-mor-
tar retailers continue to
o�er, it added. Naveen
Malpani, Consumer In-
dustry Leader at Grant
Thornton Bharat, said, “In-
dia’s retail ecosystem is un-
dergoing a pivotal shift as
consumers seek a balance
between the convenience of
digital platforms and the
quality assurance o�ered by
traditional stores. 

“While quick-commerce
has gained popularity for
everyday essentials with
over 30 per cent of con-

sumers opting for it, high-
value purchases still pre-
dominantly occur o�ine.
This trend presents a unique
opportunity for brands to ad-
opt a hybrid model that com-
bines the speed of digital ac-
cess for essentials with
in-store experiences that en-
sure quality for premium
products,” he added.

MANY CHALLENGES

However, traditional stores
face significant challenges of
limited product range and
higher prices, respondents

pointed out. In response, re-
tailers are increasingly ad-
opting hybrid models, mer-
ging the reliability of
physical stores with the con-
venience of digital plat-
forms, it added.

“Further, regulatory ad-
vancements, such as the
Data Protection Act 2023,
are likely to ensure a secure
and transparent environ-
ment for digital transac-
tions, making the hybrid ap-
proach a sustainable
pathway for growth in In-
dia’s evolving retail land-

scape,” the report noted.
Talking about the challenges
for the quick- commerce
model, the report noted that
high operational expenses
related to warehousing and
expedited delivery continue
to strain the business model,
with delivery costs account-
ing for up to 70 per cent of
gross margins on orders av-
eraging ₹300–500. 

“Leveraging AI-driven
data analytics can improve
inventory management and
optimise delivery routes, bal-
ancing both cost and speed.
Partnerships with local re-
tailers can expand hyperlocal
distribution, broadening
product choices while redu-
cing dependency on central
warehouses,” it added. 

As India’s retail landscape
continues to evolve, priorit-
ising omnichannel
strategies, last-mile logistics,
and digital platforms, and
adapting to changing con-
sumer demands, retailers
can drive sustainable
growth. 

‘Q-comm preferred channel to buy
essentials, e-commerce for fashion’ 
IN-STORE OPTION. Consumers, however, continue to prefer going to stores for high-value purchases 

Meenakshi Verma Ambwani
New Delhi 

ROADBLOCKS. High operational expenses on warehousing and
expedited delivery strain the quick commerce model 

Zopper raises $25 million
in Series D round

New Delhi: Zopper, an insurtech
platform, has raised $25 million
in series D funding round,
co-led by Elevation Capital and
Dharana Capital. It also saw the
participation of existing
investor Blume Ventures.
Zopper will use this fresh
funding to ramp up its digital
technology infrastructure by
strengthening its insurance
distribution platform. OUR BUREAU

QUICKLY.

Tata CliQ rebrands itself
as Tata CliQ Fashion

New Delhi: In a move to focus
on its “fashion-forward
approach”, e-commerce
platform Tata CLiQ has
decided to rebrand itself as
Tata CLiQ Fashion. The brand
looks to reposition itself from a
horizontal marketplace to a
specialised vertical platform,
focusing on fashion and
lifestyle. OUR BUREAU

India’s automotive compon-
ents industry is expected to
cross $80.1 billion in revenue
in FY25. The industry is
growing at a CAGR of 8 per
cent since FY20.

According to the Rubix In-
dustry Insights - Automotive
components report, electric
vehicle (EV) components
contribution doubled to 6
per cent of the total produc-

tion in FY24. “India’s EV
market saw sales grow over
76 per cent CAGR from FY20
to FY24, with projections to
maintain this momentum.
Between FY20 and FY24, ex-
ports saw a 10 per cent
CAGR, reaching $21.3 bil-
lion, with the US being the
largest market. 

“Simultaneously, a trade
surplus of $300 million in
FY24 underscores India’s
strategic shift in global auto-
motive supply chains,” the
report said.

STRONG 2W GROWTH

Driven by strong growth in
the two-wheeler segment,

the Automotive Component
Manufacturers Association
has forecast a growth rate of

7-10 per cent for the industry
during FY25. “India is rap-
idly becoming a vital player
in the global automotive sup-
ply chain, thanks to robust
growth in vehicle produc-
tion, strong government
support and the unwavering
commitment of component
manufacturers — including a
vibrant network of SMEs —
to quality and innovation. 

“We believe this mo-
mentum will position India
as an indispensable sourcing
hub for global OEMs, espe-

cially as the industry seeks
reliable, diversified alternat-
ives. Therefore, supporting
SMEs in their modernisation
and growth will be crucial to
sustaining India’s competit-
ive edge on the global stage.
By understanding the key
trends, challenges and op-
portunities in this sector,
businesses can make in-
formed decisions and capit-
alise on the potential of this
dynamic industry,” said Mo-
han Ramaswamy, CEO, Ru-
bix Data Sciences. 

Our Bureau
Mumbai

RACING AHEAD. The automotive components industry has
been growing at a CAGR of 8 per cent since FY20

Auto components industry to cross $80.1 billion in revenue in FY25 

State-owned diversified in-
frastructure lender India In-
frastructure Finance Com-
pany Ltd (IIFCL) plans to
raise about $200 million
through external commer-
cial borrowing (ECB) by
January 2025,  its Managing
Director PR Jaishankar said. 

“This will be IIFCL’s first
ECB since its inception in
2007. So far, we have only
raised funds from multilat-
eral institutions. This marks
our debut in private debt
markets in the US or Japan,”
Jaishankar told businessline.

Jaishankar said IIFCL is
also considering green bonds
as part of its ECB strategy. “If
we secure a good premium,
we will tap private debt mar-
kets via green bonds, as they
o�er access to specialised in-
vestors,” he added.

VOLATILE ENVIRONMENT

Explaining the rationale for
going overseas, Jaishankar
noted that international
debt markets are softening,
while India’s domestic debt
environment remains chal-
lenging. 

“Short-term rates are cur-
rently costlier than long-
term rates in India, suggest-
ing ongoing volatility. The
US Treasury is softening, and
the Japanese yen market is
very attractive. We will
choose whichever market of-
fers more cost-e�ective fin-
ancing,” he said.

As of March 2024, IIFCL’s
standalone loan book stood
at ₹51,000 crore, and its con-
solidated book at ₹60,000
crore. By March 2025, these
figures are expected to grow
to ₹69,000-₹70,000 crore
and ₹75,000 crore,
respectively.

IIFCL plans to increase its
exposure to the renewable

energy sector from the cur-
rent 12 per cent of its portfo-
lio to 25 per cent by 2030. 

On the aviation front, the
lender is exploring further
funding for Bengaluru Inter-
national Airport (BIAL) and
new opportunities such as
Nagpur Airport. IIFCL is
now expanding into emer-
ging sectors like electric
vehicles, charging infra-
structure and data centres.

IIFCL is keen to lend to
the space sector and has re-
quested the government to
include space enterprises in
the infrastructure harmon-
ized list. “This is under act-
ive consideration by the De-
partment of Economic
A�airs,” Jaishankar said.

Meanwhile, market
sources indicate that IIFCL
may explore a public listing
through an IPO in the com-
ing months. Jaishankar high-
lighted that about 40-45 per-
cent of IIFCL’s overall
business has been done in
the last four years since the
time he assumed charge at
the helm of IIFCL. 

“Going forward, since the
base has become very big for
us we see our future CAGR to
grow at about 25 percent. I
would not be surprised if we
continue to grow at 60 per-
cent. I would, however, look
at at least 20-25 percent
CAGR in order to grow in a
stable manner in long run. I
expect base e�ect to catch
up,” he said.

IIFCL plans to raise
$200 m via ECB by Jan 
KR Srivats
New Delhi

PR Jaishankar, MD, IIFCL 

Tata Power has signed an
agreement with the Asian
Development Bank for fund-
ing arrangement of $4.25 bil-
lion to finance clean energy
power projects, it said in a
statement.

The agreement with the
multilateral funding institu-
tion details several projects
that are being evaluated for
financing, such as the 966
MW solar wind hybrid pro-
ject, the pumped hydro stor-
age project and other pro-
jects in the pipeline around
energy transition, decarbon-
isation and battery storage,
as well as ongoing financing

for capex towards strength-
ening the distribution net-
works managed by the com-
pany. 

The financing agreement
coincides with the ongoing
Climate Conference at Baku,
Azerbaijan. “Our collabora-
tion with the Asian Develop-
ment Bank is a crucial step as
we explore innovative finan-
cing solutions to drive trans-
formative power sector pro-
jects,” said Praveer Sinha,
CEO & MD of Tata Power. 

“This MoU reinforces our
commitment to advancing
India’s clean and renewable
energy capacity and modern-
ising our power infrastruc-
ture, ensuring sustainable
and inclusive growth. These
initiatives align with India’s

ambitious clean energy goals,
contributing to energy secur-
ity and environmental resili-
ence,” he added.

SUSTAINABLE PROGRESS 

Through collaboration, Tata
Power and ADB will pave the
way for sustainable progress,
enhancing energy access, re-
silience, and the country’s
environmental footprint as
well as promote inclusive-
ness. “…our engagement
with Tata Power reflects a
shared vision for a low-car-
bon, inclusive, and climate-
resilient future, supporting
India’s transition toward sus-
tainable energy solutions,”
said ADB’s Director General
for Private Sector Opera-
tions Suzanne Gaboury. 

Our Bureau
Mumbai

Tata Power signs MoU with ADB for
$4.25 billion clean energy funding 

Hyundai Motor India has
signed a power purchase and
shareholder agreement with
Fourth Partner Energy Ltd
(FPEL) to establish two re-
newable energy plants in
Tamil Nadu.

As part of the partnership,
FPEL will establish a solar
power plant with a 75 MW
capacity and a wind power
unit with a capacity of 42.9
MW in the State under the
Group Captive Model with a
special purpose vehicle
(SPV). HMIL will invest ₹38
crore in the SPV. “Our col-
laboration with FPEL will
help us achieve the RE100
benchmark by 2025,” said
Gopalakrishnan CS, Whole-
time Director & Chief Manu-
facturing Officer, HMIL.

100% RENEWABLE

HMIL will hold 26 per cent
and FPEL will hold 74 per
cent equity in the project.
This long-term agreement
will ensure a 25-year supply
of renewable energy to
HMIL, and the project is also
part of the company’s plans
to transition to 100 per cent
renewable electricity across

its manufacturing opera-
tions by 2025. The company
meets 63 per cent of its en-
ergy requirements using re-
newable sources. “Through
this agreement, we will be
supplying HMIL with over
25 crore units of clean en-
ergy every year, which will
help the company mitigate
CO2 emissions by 2 lakh
tonnes annually,” said Vivek
Subramanian, Executive Dir-
ector at Fourth Partner
Energy.

HMIL has installed a 10
MW rooftop solar plant at its
Chennai manufacturing fa-
cility. Since October 2022,
the company has been pur-
chasing green power from
the IEX to increase its re-
newable energy portfolio.

Fourth Partner Energy,
Hyundai to set up renewable
energy projects in TN 

Our Bureau
Chennai

Gopalakrishnan CS (left),
Chief Manufacturing O�cer,
HMIL, and Karan Chadha,
National Head, Business
Development - FPEL

EV major Ola Electric is un-
dergoing a restructuring ex-
ercise across multiple levels
and roles, according to
sources. The process is ex-
pected to impact around 500
employees as part of e�orts
to reduce redundancy, im-
prove margins and drive
long-term profitability.

While the restructuring
will a�ect employees across
various departments, the ex-
act timeline has not yet been
confirmed. The EV player
had conducted similar re-
structuring exercises in July
2022 and in September 2022. 

In July, the company laid
o� approximately 1,000 em-

ployees and shut down three
business verticals — used
cars, cloud kitchens and gro-
cery delivery. The organisa-
tion attributed the restruc-
turing to its commitment to
focus on the EV segment. In
September 2022, the com-
pany conducted a second
round of lay-o�s.

The shares of Ola Electric
closed at ₹67.24 on
Thursday, down by 2.93 per-
cent on the BSE.

Ola Electric to restructure
500 jobs to boost profitability 

Aishwarya Kumar
Bengaluru
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Indian consumers are in-
creasingly preferring quick-
commerce platforms for
daily essentials but continue
to opt for in-store shopping
for high value purchases. 

This comes as the con-
sumer industry in the coun-
try is experiencing profound
shifts as changing lifestyles,
digital adoption, and rising
disposable incomes reshape
preferences and business
model. But even as the quick
commerce model is becom-
ing popular, the segment
faces challenges of high op-
erational expenses.

A survey report released
by Grant Thornton Bharat
noted that quick commerce
has emerged as the favoured
mode largely for daily essen-
tials, with 85 per cent of re-
spondents choosing it for
food and grocery purchases. 

At the same time, e-com-
merce is the preferred mode

to buy clothing and accessor-
ies and contribute nearly 75
per cent of volume sales. 

But for high-value pur-
chases, however, physical
stores remain the top choice,
with more than 50 per cent
of respondents saying they
continue to opt in-store
shopping for such products. 

PIVOTAL SHIFT

This highlights their quest
for touch and feel experi-
ences and quality assur-
ances, which brick-and-mor-
tar retailers continue to
o�er, it added. Naveen
Malpani, Consumer In-
dustry Leader at Grant
Thornton Bharat, said, “In-
dia’s retail ecosystem is un-
dergoing a pivotal shift as
consumers seek a balance
between the convenience of
digital platforms and the
quality assurance o�ered by
traditional stores. 

“While quick-commerce
has gained popularity for
everyday essentials with
over 30 per cent of con-

sumers opting for it, high-
value purchases still pre-
dominantly occur o�ine.
This trend presents a unique
opportunity for brands to ad-
opt a hybrid model that com-
bines the speed of digital ac-
cess for essentials with
in-store experiences that en-
sure quality for premium
products,” he added.

MANY CHALLENGES

However, traditional stores
face significant challenges of
limited product range and
higher prices, respondents

pointed out. In response, re-
tailers are increasingly ad-
opting hybrid models, mer-
ging the reliability of
physical stores with the con-
venience of digital plat-
forms, it added.

“Further, regulatory ad-
vancements, such as the
Data Protection Act 2023,
are likely to ensure a secure
and transparent environ-
ment for digital transac-
tions, making the hybrid ap-
proach a sustainable
pathway for growth in In-
dia’s evolving retail land-

scape,” the report noted.
Talking about the challenges
for the quick- commerce
model, the report noted that
high operational expenses
related to warehousing and
expedited delivery continue
to strain the business model,
with delivery costs account-
ing for up to 70 per cent of
gross margins on orders av-
eraging ₹300–500. 

“Leveraging AI-driven
data analytics can improve
inventory management and
optimise delivery routes, bal-
ancing both cost and speed.
Partnerships with local re-
tailers can expand hyperlocal
distribution, broadening
product choices while redu-
cing dependency on central
warehouses,” it added. 

As India’s retail landscape
continues to evolve, priorit-
ising omnichannel
strategies, last-mile logistics,
and digital platforms, and
adapting to changing con-
sumer demands, retailers
can drive sustainable
growth. 

‘Q-comm preferred channel to buy
essentials, e-commerce for fashion’ 
IN-STORE OPTION. Consumers, however, continue to prefer going to stores for high-value purchases 

Meenakshi Verma Ambwani
New Delhi 

ROADBLOCKS. High operational expenses on warehousing and
expedited delivery strain the quick commerce model 

Zopper raises $25 million
in Series D round

New Delhi: Zopper, an insurtech
platform, has raised $25 million
in series D funding round,
co-led by Elevation Capital and
Dharana Capital. It also saw the
participation of existing
investor Blume Ventures.
Zopper will use this fresh
funding to ramp up its digital
technology infrastructure by
strengthening its insurance
distribution platform. OUR BUREAU

QUICKLY.

Tata CliQ rebrands itself
as Tata CliQ Fashion

New Delhi: In a move to focus
on its “fashion-forward
approach”, e-commerce
platform Tata CLiQ has
decided to rebrand itself as
Tata CLiQ Fashion. The brand
looks to reposition itself from a
horizontal marketplace to a
specialised vertical platform,
focusing on fashion and
lifestyle. OUR BUREAU

India’s automotive compon-
ents industry is expected to
cross $80.1 billion in revenue
in FY25. The industry is
growing at a CAGR of 8 per
cent since FY20.

According to the Rubix In-
dustry Insights - Automotive
components report, electric
vehicle (EV) components
contribution doubled to 6
per cent of the total produc-

tion in FY24. “India’s EV
market saw sales grow over
76 per cent CAGR from FY20
to FY24, with projections to
maintain this momentum.
Between FY20 and FY24, ex-
ports saw a 10 per cent
CAGR, reaching $21.3 bil-
lion, with the US being the
largest market. 

“Simultaneously, a trade
surplus of $300 million in
FY24 underscores India’s
strategic shift in global auto-
motive supply chains,” the
report said.

STRONG 2W GROWTH

Driven by strong growth in
the two-wheeler segment,

the Automotive Component
Manufacturers Association
has forecast a growth rate of

7-10 per cent for the industry
during FY25. “India is rap-
idly becoming a vital player
in the global automotive sup-
ply chain, thanks to robust
growth in vehicle produc-
tion, strong government
support and the unwavering
commitment of component
manufacturers — including a
vibrant network of SMEs —
to quality and innovation. 

“We believe this mo-
mentum will position India
as an indispensable sourcing
hub for global OEMs, espe-

cially as the industry seeks
reliable, diversified alternat-
ives. Therefore, supporting
SMEs in their modernisation
and growth will be crucial to
sustaining India’s competit-
ive edge on the global stage.
By understanding the key
trends, challenges and op-
portunities in this sector,
businesses can make in-
formed decisions and capit-
alise on the potential of this
dynamic industry,” said Mo-
han Ramaswamy, CEO, Ru-
bix Data Sciences. 

Our Bureau
Mumbai

RACING AHEAD. The automotive components industry has
been growing at a CAGR of 8 per cent since FY20

Auto components industry to cross $80.1 billion in revenue in FY25 

State-owned diversified in-
frastructure lender India In-
frastructure Finance Com-
pany Ltd (IIFCL) plans to
raise about $200 million
through external commer-
cial borrowing (ECB) by
January 2025,  its Managing
Director PR Jaishankar said. 

“This will be IIFCL’s first
ECB since its inception in
2007. So far, we have only
raised funds from multilat-
eral institutions. This marks
our debut in private debt
markets in the US or Japan,”
Jaishankar told businessline.

Jaishankar said IIFCL is
also considering green bonds
as part of its ECB strategy. “If
we secure a good premium,
we will tap private debt mar-
kets via green bonds, as they
o�er access to specialised in-
vestors,” he added.

VOLATILE ENVIRONMENT

Explaining the rationale for
going overseas, Jaishankar
noted that international
debt markets are softening,
while India’s domestic debt
environment remains chal-
lenging. 

“Short-term rates are cur-
rently costlier than long-
term rates in India, suggest-
ing ongoing volatility. The
US Treasury is softening, and
the Japanese yen market is
very attractive. We will
choose whichever market of-
fers more cost-e�ective fin-
ancing,” he said.

As of March 2024, IIFCL’s
standalone loan book stood
at ₹51,000 crore, and its con-
solidated book at ₹60,000
crore. By March 2025, these
figures are expected to grow
to ₹69,000-₹70,000 crore
and ₹75,000 crore,
respectively.

IIFCL plans to increase its
exposure to the renewable

energy sector from the cur-
rent 12 per cent of its portfo-
lio to 25 per cent by 2030. 

On the aviation front, the
lender is exploring further
funding for Bengaluru Inter-
national Airport (BIAL) and
new opportunities such as
Nagpur Airport. IIFCL is
now expanding into emer-
ging sectors like electric
vehicles, charging infra-
structure and data centres.

IIFCL is keen to lend to
the space sector and has re-
quested the government to
include space enterprises in
the infrastructure harmon-
ized list. “This is under act-
ive consideration by the De-
partment of Economic
A�airs,” Jaishankar said.

Meanwhile, market
sources indicate that IIFCL
may explore a public listing
through an IPO in the com-
ing months. Jaishankar high-
lighted that about 40-45 per-
cent of IIFCL’s overall
business has been done in
the last four years since the
time he assumed charge at
the helm of IIFCL. 

“Going forward, since the
base has become very big for
us we see our future CAGR to
grow at about 25 percent. I
would not be surprised if we
continue to grow at 60 per-
cent. I would, however, look
at at least 20-25 percent
CAGR in order to grow in a
stable manner in long run. I
expect base e�ect to catch
up,” he said.

IIFCL plans to raise
$200 m via ECB by Jan 
KR Srivats
New Delhi

PR Jaishankar, MD, IIFCL 

Tata Power has signed an
agreement with the Asian
Development Bank for fund-
ing arrangement of $4.25 bil-
lion to finance clean energy
power projects, it said in a
statement.

The agreement with the
multilateral funding institu-
tion details several projects
that are being evaluated for
financing, such as the 966
MW solar wind hybrid pro-
ject, the pumped hydro stor-
age project and other pro-
jects in the pipeline around
energy transition, decarbon-
isation and battery storage,
as well as ongoing financing

for capex towards strength-
ening the distribution net-
works managed by the com-
pany. 

The financing agreement
coincides with the ongoing
Climate Conference at Baku,
Azerbaijan. “Our collabora-
tion with the Asian Develop-
ment Bank is a crucial step as
we explore innovative finan-
cing solutions to drive trans-
formative power sector pro-
jects,” said Praveer Sinha,
CEO & MD of Tata Power. 

“This MoU reinforces our
commitment to advancing
India’s clean and renewable
energy capacity and modern-
ising our power infrastruc-
ture, ensuring sustainable
and inclusive growth. These
initiatives align with India’s

ambitious clean energy goals,
contributing to energy secur-
ity and environmental resili-
ence,” he added.

SUSTAINABLE PROGRESS 

Through collaboration, Tata
Power and ADB will pave the
way for sustainable progress,
enhancing energy access, re-
silience, and the country’s
environmental footprint as
well as promote inclusive-
ness. “…our engagement
with Tata Power reflects a
shared vision for a low-car-
bon, inclusive, and climate-
resilient future, supporting
India’s transition toward sus-
tainable energy solutions,”
said ADB’s Director General
for Private Sector Opera-
tions Suzanne Gaboury. 

Our Bureau
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Tata Power signs MoU with ADB for
$4.25 billion clean energy funding 

Hyundai Motor India has
signed a power purchase and
shareholder agreement with
Fourth Partner Energy Ltd
(FPEL) to establish two re-
newable energy plants in
Tamil Nadu.

As part of the partnership,
FPEL will establish a solar
power plant with a 75 MW
capacity and a wind power
unit with a capacity of 42.9
MW in the State under the
Group Captive Model with a
special purpose vehicle
(SPV). HMIL will invest ₹38
crore in the SPV. “Our col-
laboration with FPEL will
help us achieve the RE100
benchmark by 2025,” said
Gopalakrishnan CS, Whole-
time Director & Chief Manu-
facturing Officer, HMIL.

100% RENEWABLE

HMIL will hold 26 per cent
and FPEL will hold 74 per
cent equity in the project.
This long-term agreement
will ensure a 25-year supply
of renewable energy to
HMIL, and the project is also
part of the company’s plans
to transition to 100 per cent
renewable electricity across

its manufacturing opera-
tions by 2025. The company
meets 63 per cent of its en-
ergy requirements using re-
newable sources. “Through
this agreement, we will be
supplying HMIL with over
25 crore units of clean en-
ergy every year, which will
help the company mitigate
CO2 emissions by 2 lakh
tonnes annually,” said Vivek
Subramanian, Executive Dir-
ector at Fourth Partner
Energy.

HMIL has installed a 10
MW rooftop solar plant at its
Chennai manufacturing fa-
cility. Since October 2022,
the company has been pur-
chasing green power from
the IEX to increase its re-
newable energy portfolio.

Fourth Partner Energy,
Hyundai to set up renewable
energy projects in TN 
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Gopalakrishnan CS (left),
Chief Manufacturing O�cer,
HMIL, and Karan Chadha,
National Head, Business
Development - FPEL

EV major Ola Electric is un-
dergoing a restructuring ex-
ercise across multiple levels
and roles, according to
sources. The process is ex-
pected to impact around 500
employees as part of e�orts
to reduce redundancy, im-
prove margins and drive
long-term profitability.

While the restructuring
will a�ect employees across
various departments, the ex-
act timeline has not yet been
confirmed. The EV player
had conducted similar re-
structuring exercises in July
2022 and in September 2022. 

In July, the company laid
o� approximately 1,000 em-

ployees and shut down three
business verticals — used
cars, cloud kitchens and gro-
cery delivery. The organisa-
tion attributed the restruc-
turing to its commitment to
focus on the EV segment. In
September 2022, the com-
pany conducted a second
round of lay-o�s.

The shares of Ola Electric
closed at ₹67.24 on
Thursday, down by 2.93 per-
cent on the BSE.

Ola Electric to restructure
500 jobs to boost profitability 

Aishwarya Kumar
Bengaluru
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